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We were unable to achieve our operating profit target
due to poor sales of office automation equipment and stronger sales of in-house products.

FY2015 FY2016 FY2017 % Change Forecast of FY2017
（as of Feb. 14, 2017）

J-GAAP J-GAAP IFRS IFRS Volume % Change

Net Sales 562.5 574.5 447.6 428.9 (4％) 410.0 +4％

Operating 
Profit 32.0 37.4 37.6 41.5 +10％ 42.0 (1％)

Net Income 
attributable to 
shareholders

20.7 25.0 22.5 39.0 +72％ 35.0 +11％

Consolidated Results Record High Profits

1

（Billions JPY）
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FY2015 FY2016 FY2017 % Change

J-GAAP J-GAAP IFRS IFRS

Corporate 246.6 275.7 259.4 269.5 +3％

SHOP 301.6 271.3 159.7 131.9 (17％)

Insurance 17.0 30.6 30.9 29.4 (5％)

Total
(Including 
company wide 
expenses)

562.5 574.5 447.6 428.9 (4％)

2

Consolidated Net Sales Decrease in the SHOP Segment

（Billions JPY）



©2017 HIKARI TSUSHIN,INC. All Rights Reserved

FY2015 FY2016 FY2017 % Change

J-GAAP J-GAAP IFRS IFRS

Corporate 21.4 24.4 24.5 26.6 +8％

SHOP 13.9 13.6 13.9 14.1 +1％

Insurance 2.4 4.3 4.4 5.5 +25％

Total
(Including 
company wide 
expenses)

32.0 37.4 37.6 41.5 +10％

Operating Profit Increase in All Segments

3

（Billions JPY）
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［Reference］ Breakdown of Net Sales, Expenses and Operating Profit

4

FY2017 Volume Volume Notes

Net Sales 428.9
Recurring 170.5

Data usage revenue from 
subscribers, commission from 
service providers, insurance 
company.

Lump-sum 258.3 Upfront commission,
Sales of hardware, etc.

Cost of Goods Sold 
& Selling, General 
and Administrative 
Expenses

▲387.3

Recurring ▲96.3 Cost of customer retention such 
as billing, etc.

Lump-sum ▲290.9
Lump sum cost, personnel 
expenses, sales commission for 
distributors, etc.

Operating 
Profit 41.5

Recurring 74.1 Recurring Profit

Lump-sum ▲32.5 Acquisition Cost

（Billions JPY）
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FY2015 FY2016 FY2017 % Change

J-GAAP J-GAAP IFRS IFRS

Corporate 37.4 43.7 43.9 50.3 +14％

SHOP 20.7 19.9 19.9 18.2 (8％)

Insurance 2.2 4.6 4.6 5.4 +18％

Total
(Including 
company wide 
expenses)

60.4 68.4 68.6 74.1 +8％

Recurring Profit Steady Increase in Corporate Segment

5

（Billions JPY）
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Recurring Profit (+11% CAGR)

48.2
53.1

60.4

68.6
74.1

13/3 14/3 15/3 16/3 17/3

■ External Products
■ In-house Products

⇒ External Products

0% CAGR

⇒ In-house Products

+31％ CAGR

6

（Billions JPY）
(Compound Average Growth Rate)
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5％ → 54％
Over the past 7 years

Ratio of Recurring Profit: 
In-House Products to Total Recurring Profit

[Reference] Main features of in-house products

1. High recurring profit per user

2. No contract limitations 

3. Greater cross-sell opportunities

■ External Products ■ In-house Products
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Number of units acquired:
In-House Products

770
830

989

FY2015 FY2016 FY2017

8

Annual Trend

163 
179 

199 

229 

256 

230 

181 
162 

206 

248 249 

285 

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q

FY2015 FY2016 FY2017

Quarterly Trend

Recurring Profit
per user /month:
Over 1,000 JPY

（Thousand units）
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Expansion of In-House Product Line

9

※Excluding test period

2010 2015 2017

Electricity

2018～

SIM

Water 
Coolers

Water 
Coolers

Water 
Coolers

SIM

Internet 
Service

Internet 
Service

Internet 
Service

ContentsContentsContentsContents

IT 
Solutions

IT 
Solutions

IT 
Solutions

IT 
Solutions

IT 
Solutions

Mobile 
Wi-Fi 

Routers

Mobile 
Wi-Fi 

Routers

Mobile 
Wi-Fi 

Routers

Mobile 
Wi-Fi 

Routers

Mobile 
Wi-Fi 

Routers

Mobile 
Wi-Fi 

Routers

Mobile 
Wi-Fi 

Routers

Mobile 
Wi-Fi 

Routers

ISPISPISPISPISPISPISPISPISP

2016

・・・
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Steady Increase in Sales
(Due to expansion of In-House Product Line)

10

Water 
Coolers ISPContents

SIMInternet 
Service

Mobile
Wi-Fi

Routers

IT 
Solutions OA

Insurance
Mobile 
Phones 

(Corporate)

Mobile 
Phones 
(SHOP)

Products

Growth
YoY

Electricity

10 ～
(Billions JPY)

5 ～ 10
(Billions JPY)

～ 5
(Billions JPY)

Recurring 
Profit

FY2017
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(28.3)
(30.9)

(32.5)

FY2015 FY2016 FY2017

11

Acquisition Cost
(Increase in acquisition of In-House Products)

■ Retail Products ■ In-House Products

770 
830 

989 

FY2015 FY2016 FY2017

Sales Units of In-House Products
(identical to page 8)

（Billions JPY）

（Thousand Units）
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In Pursuit of Productivity
Visualizing Productivity Starting Small

We always launch new business endeavours 
on a small scale, and expand only when we 
are confident in the profitability of the 
endeavor.

Rank Product Channel Method ・・・ Profitability

1 A Direct 
Sales WEB ・・・ 300%

2 B Indirect 
Sales TMS ・・・ 290%

・・・ ・・・ ・・・ ・・・ ・・・ ・・・

・・・ A Indirect 
Sales TMS ・・・ (200%)

Focus on Business 
with Greater 
Profitability

We visualize the profitability of every business
segment with the set of our own KPI’s. In
order to maximize profitability, we perform
monthly assessments to concentrate
management resources in to highly productive
business segments, and to optimally
reallocate resources as required
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Business Divisions
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Business Divisions

Sales of Water Coolers

Sales of MVNO business, Sales of optical 
fiber line, etc.

Sales of photocopy machines, etc. Sales of contents, IT Solutions, Electricity, etc.

Sales of mobile phones, etc.

Sales of insurance products etc.

Insurance

SHOP SHOP Corporate

New 
Business

Office
Equipment

Communication 

Water

Inner Ring: Segments
Outer Ring: Business Divisions

18

Insurance
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71 71
75

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

9

13

15

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

Communication Division
(MVNO, In-House Internet Service etc.)

2) Net Sales （Billions JPY） 3) Operating Profit （Billions JPY）

Description： Sales of optical fiber line etc.
Main Products： Mobile Wi-Fi Routers, SIM cards, etc.
Classification： In-House Products, External Products

1) Figure

Network
ProvisionCarriers Users

Network
Provision

Provider

Agent
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18
20 20

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

20

Sales of mobile Wi-Fi routers and SIMs are steadily increasing. 
Therefore, both operating profit and recurring profit are expected to grow at a steady rate.

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

521
492 478

4) Recurring Profit
（Billions JPY)

5) Sales Units （Thousands）

※In-House Products

Fixed Line

MVNO
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1

18

22

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

(1.0) (1.0)

(0.3)

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

Due to

M&A

Water Division

①事業イメージ
Product development, manufacturing,  quality 
control, sales, and after-sales services

Description： From product development to Sales of 
Water Coolers etc.
Main Products： Water Coolers
Classification： In-House Products

2) Net Sales （Billions JPY) 3) Operating Profit （Billions JPY)1) Figure
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52

168

212

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

54

354

473

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

We continue to maintain our high market share by
further reducing costs improving our sales efficiency.

4) Sales Units （Thousands）

※Water Coolers

5) Cumulative Subscribers

(Thousands)

Due to 
M&A

Due to 
M&A

1st in
Market

3rd in 
Market
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Description： IT Solutions, etc.
Main Products： Contents, IT Solutions, Electricity, etc.
Classification： In-House Products, Retail ProductsNew Business Divisions

ElectricityContents Industry-Specific IT Solutions

1) Figure

Electricity  Retailer  Division

Electricity ServiceSupply of Electricity

CustomerPower Generation
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A steady growth in each core business divisions.

28

38

52

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

(5)

(4)

(2)

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

3

7

11

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

2) Net Sales （Billions JPY) 4) Recurring Profit
（Billions JPY)

3) Operating Profit
（Billions JPY)
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146

132

121

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

19

17

15

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

Office Equipment Business

1) Figure 2) Net Sales （Billions JPY) 3) Operating Profit 
（Billions JPY)

Description： Sales of Office Automation Equipment
Main Products： Photocopy Machines, Mobile Phones, LED Lights etc.
Classification： External Products

©2017 HIKARI TSUSHIN,INC. All Rights Reserved

16

14 13

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

26

Sales declined due to decline in sales of lump-sum profit-type products. 
We are rejuvenating our business by reorganizing our sales structure.

585 608 624

FY2015 FY2016 FY2017

4) Recurring Profit
（Billions JPY)

5) Subscribers
（Thousands)
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302

159
132

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

14
13

14

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

Change in
Accounting 
Standard

SHOP Division

1) Figure 2) Net Sales （Billions JPY) 3) Operating Profit 
（Billions JPY)

Description： Sales of mobile products through telecom stores
Main Products： Mobile Phones, SIM, Routers etc.
Classification： Retail products
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2,391

2,184
2,006

FY2015 FY2016 FY2017

28

21 20
18

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

In order to adapt to market environment changes, 
we are constantly optimizing our operations.

521

372

130 

FY2015 FY2016 FY2017

⑥直営店舗数 （単位：店舗）4) Recurring Profit
（Billions JPY)

5) Total Stores 6) Directly Managed



©2017 HIKARI TSUSHIN,INC. All Rights Reserved
29

17

31
29

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

2

4

5

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

Insurance Division

Due to 
M&A

1) Figure 2) Net Sales （Billions JPY） 3)Operating Profit 
(Billions JPY）

Description： Insurance products distribution through shops
Main Products： Life, medical, property insurance, etc. 
Classification： retail products

©2017 HIKARI TSUSHIN,INC. All Rights Reserved
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2.2

4.6

5.4

J-GAAP IFRS IFRS

FY2015 FY2016 FY2017

199 210

262

FY2015 FY2016 FY2017

We have increased revenue by means of expanding our call centers and strengthening collaboration 
between our different sales networks, which consist of shops, online, and door-to-door. 

4) Recurring Profit
（Billions JPY)

5) Directly Managed 
Stores

Due to 
M&A
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Forecast for FY2018

31
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FY2017
FY2018
Forecast

% Change Main Reasons

IFRS IFRS

Net Sales 428.9 400.0 (6％)
Franchising within 
our SHOP segment 
will lead to fewer 
directly managed 
stores.

Operating
Profit 41.5 46.5 +11％

Increase in recurring 
revenue from our in-
house products

Net Profit 
Attributable to 
Shareholders

39.0 30.0 (23％)
Reassessment of 
special factors such as 
gains from residual 
interest leads to a 
lower net profit

※ Starting in March 2018 we will not disclose our earnings forecasts for the second quarter of the fiscal year as we manage 
performance based on annual results

Forecast of Consolidated Results 
（Billions JPY）
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Directly
Managed 
Stores
372

Directly  
Managed 
Stores
130

Franchise 
Stores
1,812 Franchise 

Stores
1,876

2,184
2,006

16/3 17/3

33

SHOP Segment
We will continue to franchise our directly manages local independent franchisees, 
thus promoting an increase in operating efficiency.

Mobile Phone Stores Impact on Earnings

１） Net Sales

As per IFRS standards, franchise sales are 

not recorded as revenue. Therefore, net 

reported sales will decrease.

２） Operating Profit

Although recurring revenue will decrease 

due to franchising, operating profit will 

temporarily increase due to the reduction of

acquisition costs, including operation costs. 

©2017 HIKARI TSUSHIN,INC. All Rights Reserved

［Reference］ Implications of Franchising on Accounting
※ The amounts shown here are used purely as an example to illustrate the effects of that accounting standards have on the representation of data
※ The example below only considers the device price, as the sales charge is unaffected by changes in accounting standards
※ The example below is based on IFRS accounting standards. By J-GAAP standards, the changes in sales channels did not affect the total price indication

Direct-Sales (Total Amount） Franchise Sales （Net Value）

Reported Amount Reported Amount Difference

Sales 
Revenue 80,000 JPY 0 JPY (80,000) JPY

Sales Cost (80,000) JPY 0 JPY +80,000 JPY

Gross Profit 
from Sales 0 JPY 0 JPY 0 JPY

34

Franchisee

Carrier ¥80,000

Client
（Individual/Corporation）

Product： Product：

Hikari TsushinCarrier

Client
（Individual/Corporation)

Hikari Tsushin ¥80,000

¥80,000¥80,000
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Board of Corporate 
Auditors Board of Directors

35

Delegation of Audit Responsibilities 
(To Enhance Corporate Governance)

Audit Committee
・Made up entirely of auditors
・Majority are from outside the 

company

Director

Audits

Board of 
Directors

Audits

・At least 3 auditors
・Half from outside 
the company

※ For more details, please refer to our announcement on May 19, 2017 "Notice of Transition to Company with Audit, etc. Committee and Partial Amendments to 
Articles of Incorporation".
※ The transition will be officially decided at the board meeting, which follows the annual shareholders meeting scheduled to be held on June 23, 2017

Directs
Director

Directs

Members’ Position / Term Corporate Auditor / 
4 years

Right to Vote within Board 
Meeting None

Audit Content
Directors’ execution 
of duties (legality 
audit)

The right to select directors (outside 
of the committee) for inspection or 
resignation
The right to state opinions on 
compensation at the shareholders 
meeting

None

Members’ Position / Term in Office Director / 2 years

Right to Vote with Board of Directors Yes

Audit Content
Director’s execution of 
duties (relevance/legality 
audit)

The right to select directors (outside 
of the committee) for inspection or 
resignation
The right to state opinions on 
compensation at the shareholders 
meeting

Yes 
※ Audit Committee selects 
its own members, etc.

Prior to the Transition
（Company with a Board of Corporate Auditors）

Post the Transition
（Company with a Specialized Audit Committee）
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Prior to the Transition
（Company with a Board of Corporate Auditors）

Post the Transition
（Company with a Specialized Audit Committee）

36

Proposed Change in Organizational Structure

※ For more details, please refer to our announcement on May 19, 2017 "Notice of Transition to Company with Audit, etc. Committee and Partial Amendments to 
Articles of Incorporation".
※ The transition will be officially decided at the board meeting, which follows the annual shareholders meeting scheduled to be held on June 23, 2017.

Position Name
Outside 
the 
Company

Auditor

Chairman Yasumitsu Shigeta - -

President Takeshi Tamamura - -

Managing 
Director Hideaki Wada - -

Managing 
Director Ko Gido - -

Full-Time 
Auditor Yoshitaka Nishijima - ○

External
Auditor Minoru Tanaka ○ ○

External 
Auditor Ichiro Takano ○ ○

Position Name
Outside 
the 
Company

Audit 
Committee

Chairman Yasumitsu Shigeta - -

President Takeshi Tamamura - -

Executive 
Vice President Hideaki Wada - -

Managing 
Director Ko Gido - -

Director Masataka Watanabe - ○

External 
Director Ichiro Takano ○ ○

External 
Director Ken Niimura ○ ○

※ Ichiro Takano and Ken Niimura are external directors and are thus eligible to be 
on the independent audit committee as per the rules of the Tokyo Stock Exchange
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20 30 40 45 51 6921
35

40 45
60

69

23

35
40

45

60

69

30

40
40

51

69

69

94

140
160

186

240

276

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018(E)

9 JPY above 
expected 60 
JPY dividend

１Ｑ

２Ｑ

３Ｑ

4Ｑ

Steady Increase in Dividends
（JPY）
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FY2009 FY2010 FT2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018(E) Total

Dividends Paid 3.4 3.2 3.2 4.7 5.1 6.6 7.3 8.0 10.0 12.7 64.8

Price of 
Repurchased 
Shares

5.0 4.2 2.0 5.6 7.6 22.0 1.3 3.0 4.3 - 54.8

Return Ratio - 1,057% - 132% 75% 98% 42% 44% 36% 42% 71%

8.4
7.4

5.2

10.2

12.6

8.6

11.0

14.4

12.7

28.6

38

Return to Shareholders
（Billions JPY）

Price of Repurchased 
Shares

Dividends Paid

Return Ratio over 10 years

71％
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FY2016 FY2017 FY2018(E)

Return on Equity ※1,2 14.2％ 23.0％ 16.6％

Return on Assets ※2 9.3％ 9.0％ 11.3％

Operating Profit Margin 8.4％ 9.7％ 11.6％

Earnings per Share (JPY) 485 840 647

39

Capital Efficiency

※1 Using equity capital and total asset of FY2017
※2 Dividing operating profit by total assets
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References

40
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Extensive Sales Network

Indirect Sales

approx.1,000 Companies

Direct and Indirect

Sales Staff

approx. 30,000 employees

Subscribers (Individual)

approx. 1.2 million

Sales Branches

88 Branches

Call Centers

30 Bases

Subscribers (Corporate)

approx. 0.9 million

Mobile Phone Stores

2,006 Stores

Insurance Stores

324 Stores

41
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1) Water Server 2) Mobile Wi-Fi Routers 3) Internet Service 4) Industry Specific IT 
Solutions

Ｎｏ.１ in Industry
(units sold per month)

Ｎｏ.１ in Industry
(units sold per month)

Ｎｏ.１
amongst independent 

companies
Over 15 million registered 

members

5) MVNO 6) Contents 7) Electricity 7) LED Lights for Corporate clients

Rapid increase in units 
sold Selling well Selling well

Ｎｏ.１ in Industry
(units sold per month)

8) Photocopy Machines 9) Mobile Phones 10) Insurance 11) Fixed-line Internet

Ｎｏ.２
amongst independent 

companies
Ｎｏ.3 in Industry

(units sold per month)

Ｎｏ.１
amongst independent 

companies
Ｎｏ.１ in Industry

(units sold per month)
42

Main Products In-House 
Products
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Business Segments Products/Service Target Sales Network Business Model

Corporate

Communications

Mobile Wi-Fi Router

SMEs Individual TMS Web VNOSIM

FTTH, ISP

Water Water Server SMEs Individual Booth In-House

New business 
segments

IT Solutions

SMEs

Door-to-door sales
In-House

Contents VNO

Electricity TMS Door-to-door 
sales VNO

Office
Equipment

Mobile Phone (Corporate) SMEs Individual

Door-to-door sales AgentOA Equipment
SMEs

LED Light

SHOP SHOP

Mobile Phone (Shop)

Individual Shop
Agent

Mobile Wi-Fi Router

SIM VNO

Insurance Insurance Insurance Individual TMS Shop Agent

Divisions

©2017 HIKARI TSUSHIN,INC. All Rights Reserved

Illustration of Revenue Model

IN ・ ・ ・

Recurring profits

OUT

CancellationContract (Sales)

Month 1 Month 2 Month 3 Month 4 Month 5

Period of use

・ ・ ・

(Time)

(Time)

- Payroll cost for sales personnel

- Commission for independent sales agents

- Cost of store operation

(per unit)

44
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③ High Recurring Profit 

Model
MVNO, Water Coolers, In-house ISP, etc.

Hikari
TsushinUser Carrier

Usage
Fee

Cost of
Service

② Low Recurring Profit 

Model
Mobile Phones (Shop), Insurance etc.

Hikari
TsushinUser Carrier

Usage Fee

Commission

① Lump-Sum Profit 

Model
OA Equipment, LED Lights, etc.

Commodity
Fee

Merchandise
Cost

・・・

1st

month
2nd

month
・・・ time

・・・

・・・ time

・・・

・・・ time

Lump-sum 
Profit

Recurring
Profit

Substantially 
Large

Extremely 
Small

Lump-sum 
Profit

Recurring
Profit

Large Small

Lump-sum 
Profit

Recurring
Profit

Small or None Large

Hikari
TsushinUser Manufac

turer

1st

month
2nd

month
1st

month
2nd

month
0

month
0

month
0

month

Business Models

45

©2017 HIKARI TSUSHIN,INC. All Rights Reserved

Operating Profit
Recurring

Profit

０

After 
Acquisition

Acquisition
DiscontinuationAfter the Break-Even

Time

Price

Decrease due to 
Cancellation

Moderation in New AcquisitionsBEP

Products

46

Internet Services

Water Coolers

IT Solutions

Mobile Wi-Fi 
Routers In-House ISP

Trends of Operating Profit for High Recurring Profit Model

Mobile Phones
(Reselling)

Acquisition Cost

Products Products
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14/3 15/3 16/3 17/3

J-GAAP J-GAAP J-GAAP IFRS IFRS

Net Sales 565.1 562.5 574.5 447.6 428.9

Operating Profit 31.7 32.0 37.4 37.6 41.5

Ordinary Income 39.7 36.5 38.3 - -

Net Income Pre-tax 49.6 45.8 51.1 47.9 62.7

Net Income
Attributable to Shareholders

29.3 20.7 25.0 22.5 39.0

Earnings per share (JPY) 623 450 538 485 840

Operating Profit Margin 5.6％ 5.7％ 6.5％ 8.4％ 9.7％

Consolidated Statements of Profit or Loss 
（Billions JPY）
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Consolidated Statement of Financial Position

FY2016 FY2017

Cash and cash equivalents 52.9 119.3

Accounts receivables and 
Other receivables 136.8 150.6

Total current assets 213.5 312.2

Investments accounted for 
using equity method 11.7 34.5

Other financial assets 130.8 108.1

Total non-current assets 194.4 199.2

Total Assets 408.0 511.4

FY2016 FY2017

Own Capital 158.6 180.4

Capital Adequacy Ratio 38.9％ 35.3％

48

FY2016 FY2017

Accounts payables and 
Other payables 98.8 107.4

Short-term interest-bearing 
debt 58.3 40.7

Total current liabilities 176.2 162.5

Long-term interest-bearing 
debt 41.2 132.4

Total non-current liabilities 58.9 155.2

Total Liabilities 235.2 317.8

Total Hikari Tsushin 
Shareholder’s Equity 125.2 150.0

Unrealized Gains and losses 33.4 30.7

Total equity 172.7 193.6

Total Liabilities and Equity 408.0 511.4

（Billions JPY）
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Hikari Tsushin’s Strengths

1) Corporate Philosophy 2) Sales Channels

3) Recurring Profit Business Model 4) Our Customers

Stable income each 
month enables 
investments into new 
business.

We are rapidly 
expanding our market 
share by strengthening 
our network of sales 
agencies

Our diversified 
costumer base allows 
us to increase our 
profits by virtue of 
extensive cross selling.

Expand
Market Share

More
Commission

Increase
Agencies

Recurring
Profit

Operating
Income

Acquisition
Cost

74
32

41

Corporate

940,000
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Our unique corporate 
philosophy and work 
culture have 
enhanced our 
earnings since our 
establishment.

Low
Cost

Merit
System

Customer
Data Base

Flexibility

Individual
1,210,000

（March, 2017）

(Billions JPY)
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2) Bottle Cap Collection for vaccine donations

We collect and donate plastic bottle caps to
Japan Committee Vaccines (NPO), which
provides vaccines for children around the
world. More than 332 million caps were
donated by March. 2017, resulting in
provision of 3,761 vaccines

We were recently acknowledged by the Japanese
Labor Bureau as a business focused on
promoting the next generation of workers. We
received the “Kurumin” certification mark, and
we continue to work and take pride in our
younger generation of employees.

Hikari Tsushin’s CSR
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4) Used Stamp Donation

6) Toshima ward Cleaning Drive

Improving our Work Environment

5) Acquisition of “Kurumin” Certificate

3) Compliance with the Toshima Ikuboss Declaration

The Ikuboss Declaration is intended to alter
Japan’s work culture to encourage and foster
individual happiness along with work productivity.
We are proud supporters of this movement.

※ The Toshima Ikuboss Declaration (commonly
known as “The Ikuboss Declaration”) was
created in September, 2016 by a team of
business leaders, politicians, and academics.

1) Promoting Diversity

In line with our rapidly diversifying business
society, we are committed to promoting
diversity within the Hikari Tsushin Group. We
are also active in our support of childcare and
reinstatement.

Corporate Social Responsibility

We have been donating used stamps to
Toshima Ward Residents Council of Social
Welfare since March, 2013. Collected
stamps are converted into cash for
donation.

We have declared 9th of every month as
“Clean Day”, when we conduct a cleaning
drive around Ikebukuro Station. In FY 2016
we were awarded the “Letter of
Appreciation” from the Toshima Ward
Office, commending us as an organization
that promotes Environmental Activities.
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Disclaimer
This material contains “forward-looking” information,
including the company’s plans, strategies, forecasts,
and beliefs. Hikari Tsushin cautions readers that said
forward-looking statements are based on Hikari
Tsushin’s current expectations, which have been
derived from information that is currently available and
involve a number of risks and uncertainties. Actual
results may differ significantly from the information
shown here.

Disclaimer Regarding Insider Trading

In accordance with Article 166 of the Financial
Instruments and Exchange Act (FIEA), No Corporate
Insider of a Listed Company, etc. who has obtained,
under the specified circumstances, knowledge of
nonpublic Material Facts shall Trade Specified
Securities, etc. of the Listed Company, etc., until and
unless such Material Facts shall have been made
Public.




